
1  

2022

MEDIA 
KIT33  

years

FAMILY BUSINESS MEDIA
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Marketing • Digital Marketing & Branding • Live Streaming • Videos • Video Podcasts
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For 33 years, Family Business Magazine has been the only publication and website serving all North American family 
businesses, offering news, profiles, expert advice and education to multigenerational family-owned companies. 
Through digital platforms, conferences, videos, print magazines, and sponsored content, we provide family business 
stakeholders with the knowledge and skills to be successful in their roles, and to bolster their company’s—and their 
personal—success.
Family Business Magazine was created by, and is owned and operated by, a third-generation family business.
With the largest and deepest database of family businesses in North America, Family Business Magazine reaches 
more family business members—from the patriarchs and matriarchs, shareholders, married-ins and NextGens, to 
independent directors and advisory board members—than any other media. Producer of the famed Transitions 
conferences, Family Business delivers larger audiences than any other family business conferences in the United 
States.

THIS IS FAMILY BUSINESS

ABOUT
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Meet the owners and shareholders of top family businesses and enterprises through sponsorship of Family 
Business Magazine’s Transitions Fall and Spring, NextGen Summit, Transformation Women in Family Business, 
Legacy & Wealth and The Private Company Governance Summit in-person, virtual and hybrid conferences.

Our Transitions conferences feature more top-notch family speakers than any 
other conference, and offer sponsors an 
opportunity to meet and network with important 
multigenerational family business members.  
• The majority of speakers are members of 

family companies or enterprises, sharing real-
life successes and failures.

• Virtual, in-person and/or hybrid attendance, and a welcoming environment in which 
to share challenges and opportunities with other families.

• Focus on networking with other family business and enterprise members.
• Targeted content for NextGen and married-in family members.

Transitions Spring & Transitions Fall 2022

CONFERENCES

Family Business micro events are sponsored, intimate gatherings focused on specific 
issues facing the niche audiences of nextgens and women in family business.

NextGen Summit & Transformational Women in Family Business 2022
April, 2022, Online: NextGen Summit 

May, 2022 Online: Transformational Women in Family Business Forum

Spring | March 30 - April 1, 2022, Grand Hyatt Tampa Bay 
Fall | November 2-4, 2022, Marriott Marina del Rey
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Family Business Roundtables are sponsored, intimate gatherings of family business or enterprise 
owners and shareholders who participate in a guided dialogue about the most important issues they 
face. Family Business Magazine helps to develop topics and manages the invitation process for these 
completely customizable events. Roundtables have been produced for such clients as SEI Private 
Wealth Management, PwC and Beringer. Pricing upon request.

Family Business Custom Roundtables

Produced in partnership with Directors & Boards, 
the leading journal of corporate governance thought 
leadership, PCGS is the only national event dedicated 
to the unique governance issues of all types of 
privately held companies—family-owned, closely 
held, and private equity-owned. The content focuses 
on raising the standards and increasing 
the effectiveness of private company 
governance.

The Private Company Governance Summit
June 15-17, 2022 JW Marriott, Washington, D.C.

Family Business Legacy & Wealth is the only conference for 
family businesses, family offices and family enterprises.

Family Business Legacy & Wealth
September 21-23, 2022 - JW Marriott, Chicago, IL

CONFERENCES
(continued)
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Webinar Extensions 
We will create a thought leadership piece, 
suitable for distribution to your clients 
and prospects, based on the content of 
the webinar. 
Pricing: TBA (dependent on project 
details)

Webinars are a key part of Family Business Magazine’s commitment to connect 
family business decision makers with service providers through top-level, 
relevant live and archived content.

Family Business Webinars are a significant and successful way for marketers 
to reach out to family business and enterprise owners and shareholders, and 
generate direct and actionable leads. 

Family Business Webinars provide a one-hour live and archived educational 
session, moderated by Publishing Director David Shaw and featuring sponsor 
executives and significant family business members as co-presenters.

The Family Business Magazine team makes the webinar experience easy for 
sponsors, helping to guide and hone content, securing relevant family business 
speakers, marketing to our audience and hosting the event both live and on our 
website as a replay.

Pricing: 
$10,000 custom
$3,000 editorial, multi-sponsor

WEBINARS
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Leverage our brand power and content expertise to get in front of the family business executives you want to 
reach, increasing your firm’s visibility and demand generation. Family Business Magazine offers a variety of creative 
opportunities:
• Project your thought leadership and expertise with your own content   
• Partner with us to create custom content   
• Sponsor content created by our editorial staff

Native Content (Digital)
• Publish and distribute thought leadership articles by 

your executives via our website and newsletters. Your 
content will receive editorial proofing and be presented 
as Sponsored Content, Provided By (Your Company). 
Ideally, content will be 1,000 words or less and should 
cover family business issues (that is, not a direct product 
pitch). Pricing: One newsletter issue +30 days on our 
website: $3,500

Native Content (Print)
•  Provide your pre-printed thought leadership whitepaper 

for distribution with Family Business Magazine, and 
ensure that your piece will reach and be read by our 
powerful audience. See “Outsert Rates” on our rate card 
for size and dimension specs.

•  Your extended thought leadership, packaged and 

published as a standalone “Family Business Agenda,” 
inserted into Family Business Magazine, distributed 
digitally, with print overrun copies for your own use. 
Pricing based on number of pages and total print run.

Digital Whitepapers
Distribute your whitepaper or thought leadership report 
to Family Business Magazine’s digital audience. Your 
content will be hosted on our website, behind our lead 
generation registration wall, with an e-blast to promote 
its availability. Pricing: $6,000 per whitepaper. 
Pricing: $3,000 per e-blast; $2,500 for multiple e-blasts.

Sponsored Editorial
Support the creation of high-quality content in print and 
online with Family Business Magazine. This content would 
be labeled: Sponsored By (Your Company).  

SPONSORED 
CONTENT
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Sponsored Content Partnerships 
Opportunities include Title Sponsorship for: 
• NextGens to Watch
• CEOs to Watch
• 10 Women to Watch
• Family Businesses to Watch

Demonstrate your company’s deep commitment to family 
succession and leadership by sponsoring our annual 
special sections honoring exceptional NextGen family 
members and family and non-family CEOs. Includes a 
full-page ad plus prominent sponsorship rights. Pricing: 
$6,000 per section.

Editorial Special Sections 
As available, sponsor the creation of special multi-part 
special sections generated by the Family Business 
Magazine editorial team of writers and digital 
developers. Your sponsorship will be acknowledged 
on each print and digital element, and be featured in 
emails and in our newsletter. Pricing dependent on the 
section.

Co-Branded Whitepapers, e-Books and Research
Created by the Family Business Magazine editorial staff, 
these special whitepapers and research projects offer 

a powerful way to project your firm’s family business 
thought leadership. Distributed digitally behind a lead-
generation wall  Pricing dependent on project scope.
Custom Newsletter
Let Family Business Magazine create a custom newsletter, 
featuring both your content and ours, distributed to our 
newsletter audience (and your email target list, if you 
desire). Pricing: One custom newsletter, $10,000; Series, 
$8,000 per newsletter.

Exclusive Newsletter Sponsorship
“Take over” our weekly Family Business newsletter. 
Extremely limited availability and dates, so please book 
well in advance. There are opportunities to add links to 
lead-generating landing pages on your website. Pricing: 
$7,500 per newsletter.

Other Opportunities
•  Thought Leadership Videos  

See our video section for more information.
•  Custom Roundtables and Events Develop a gathering of 

your target audience, with invitations provided by Family 
Business Magazine. Pricing based on scope of project.

•  Targeted Advertorial Supplements Each issue of Family 
Business Magazine features a targeted advertorial 
supplement, allowing you to place an ad with sponsored 

SPONSORED 
CONTENT

(continued)
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Special Thought Leadership Opportunities
Each issue of Family Business Magazine features a topic-focused thought leadership/advertorial 
opportunity for firms looking to reach family companies. Present a case study or other thought 
leadership, along with your print ad, to our audience within the pages of Family Business Magazine.
• Wealth Management Services I (January/February edition)

• Family Business Consultants & Advisers (March/April edition)

• Tax & Estate Planning Advisers (May/June edition)

• Business Valuation and M&A Advisers (July/August edition)

• Wealth Management Services II (September/October edition)

• Family Offices and Family Office Services (September/October edition)

• Family Education Programs (November/December edition)

• Philanthropy Services (November/December edition)

The Gold Option • 2 pages
Advertisers purchase a full page, four-color ad in Family 
Business Magazine and a full page of advertorial content 
opposite the ad. Advertiser will provide up to 650 words of 
text, in the form of a case study or thought leadership piece. 
Advertiser’s logo and contact information included.

Gold option advertisers receive a free banner ad in two 
editions of the Family Business newsletter, and a banner ad 
on the Family Business website for three months.

Total investment: $4,550 net 
With native article (1,000 words): $6,550

The Silver Option • 1 page
Advertisers purchase a half-page, four-color ad in Family 
Business Magazine, and receive a half-page of advertorial 
content on the same page. Advertiser will provide up to 
325 words of text, in the form of a case study or thought 

leadership piece. Advertiser’s logo and contact information 
will be included.

Silver option advertisers will also receive a free banner ad in 
one edition of the Family Business newsletter, and a banner 
ad on the Family Business website for three months.

Total Investment: $3,100  net  
With native article (1,000 words): $5,100

The Bronze Option • Half page
Advertisers purchase a quarter-page, four-color ad in 
Family Business Magazine, and receive a quarter-page 
of advertorial content on the same page. Advertiser will 
provide up to 125 words of text in the form of a case study 
or thought leadership piece. Advertiser’s logo and contact 
information will be included.

Total Investment: $1,600 net  
With native article (1,000 words): $3,100

Pricing Options

Guide to Wealth Management Services  WM1

To engineer an effective transfer of wealth that sets up future generations for 

success in life, you need to focus on the family as well as the funds.

A trusted wealth adviser can help you address the many issues involved in 

generational wealth transfer : development of an investment policy, performance 

evaluation, tax planning, estate planning, trust administration, economic and 

market insights, and more.

Guide to  

Wealth  
Management 
Services

S P E C I A L  A DV E RT I S I N G  S U P P L E M E N T

Guide to Family Offices and Family Office Services  FO1

A family office can provide governance and management structures to 
address the complexities of a family’s assets through centralization and 

professionalization of services.
Professionalization and coordination of wealth management services enables 

family members to aggregate and leverage their wealth for investing. Family 
offices also ensure discretion and confidentiality regarding the family’s wealth.

Guide to  

Family Offices  
and Family Office 
Services

S P E C I A L  A DV E RT I S I N G  S U P P L E M E N T

Guide to Estate Planning Services  TE1

As a family business owner, you want to pass down your values and family 

legacy along with your financial assets. And, of course, you want to 

minimize the tax consequences to your heirs. 

It’s important to understand how decisions made today might affect future 

generations. Tax and estate planning advisers with family enterprise expertise can 

help you think through the long-term ramifications of your plans.

These professionals can also counsel you on communicating your decisions to 

your family members.

Guide to  

Tax and  
Estate Planning  
Advisers

S P E C I A L  A DV E RT I S I N G  S U P P L E M E N T

SUPPLEMENTS
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Private Boards of the Year 2022 
The Private Boards of the Year Awards 
Dinner is a key part of the Private Company 
Governance Summit. Honorees are featured 
in a special editorial section in the October 
2022 edition of Private Company Director.

The Private Boards of the Year Awards are 
selected through nominations, and then 
researched and vetted by the editorial team 
of Private Company Director and Directors 
& Boards magazines. Final selections and 
honorable mentions are made by a panel 
of independent judges.

Celebrating and honoring the best in 
family business leadership. These special 
sections highlight exceptional NextGen 
family members, women, CEOs, directors 
and top family business CEOs. 

Serve as the Title Sponsor, or offer a 
congratulatory ad.
• 10 Women to Watch: May/June 2022
• NextGens to Watch: July/August 2022
• Family Businesses to Watch: 

September/October 2022
• Family Business CEOs to Watch: 

November/December 2022
• Private Company Directors to Watch:  

(Private Company Director, October 
2022)

SPECIAL SECTIONS
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Family Business Magazine offers a variety of brand-building and lead-generating tools to reach family business and 
enterprise owners and shareholders directly on their tablets, mobile and desktops.

The weekly Family Business newsletter is an essential 
news source for more than 18,000+ family business 
executives, and features prominent ad banner 
positions. All non-U.S. members of the YPO Family 
Business Network also receive the newsletter.

Newsletter

Target your direct response message directly to 
Family Business’s 18,000+ digital subscribers with 
highly effective html e-blasts, sent to readers 
under the trusted Family Business Magazine brand. 
Our E-Blast clients include:

E-Blasts

• Alvernia University
• Aurora University
• AXA
• Babson
• Banyan
• Blank Rome
• Business Families 

Foundation
• Chicago Booth
• Chief Outsiders
• Columbia Business School
• Concordia University
• Continuity
• Cornell University
• Donor's Trust
• EDHEC
• Ernst & Young
• Family Business Network
• Family Office Exchange
• Harvard Business School
• ILO Institute

• Kellogg
• Kennesaw
• Loyola
• Minnesuing Acres
• Netsuite
• Northern Trust
• Pepperdine
• Private Wealth Systems
• PwC
• Sauder School of Business
• SEI Wealth Management
• St. Joseph’s University
• The Family Business 

Consulting Group
• The Wealth Conservancy
• Touro University
• Trusted Family
• University of Wisconsin
• Vanguard Charitable
• Wharton
• Whitnell

Family Business Magazine's website features 
the complete contents of the magazine and its 
archives for total unique users 279,220, as well 
as an extensive selection of free content, news 
and analysis from the editorial staff. A wide 
selection of site positions available.

Online

DIGITAL
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Get your family business thought leaders in front of our engaged audience with professionally produced/edited video 
interviews or provide your own approved, pre-produced video content. All videos are posted to the Family Business 
website (and yours if you'd like), appear as featured content in our newsletter, and distributed to our audience with 
specialized e-blasts.  

Premiering in 2022! Family Business 
Magazine Videocasts
Family Business Magazine videocasts combine 
the best features of a podcast with streaming 
video and provides both an entertaining and 
informative short-form video.
Sponsorships available. Pricing upon request.

Family Business Basics Videos
A series of short videos (4-6 mins), hosted 
by David Shaw, Publishing Director for 
Family Business Magazine, and a designated 
sponsor thought leader. Designed to be 
quickly and easily viewable, each video 
highlights a key family business issue with 
potential approaches and solutions. Topics 
in the video series are among the most 
commonly highlighted by attendees of Family 
Business Magazine’s Transitions conferences.

• Topics will be agreed upon in advance
• Videos feature a “sponsored by” bumper
• Finished videos will be subject to client 

approval 
• Videos are hosted on the Family Business 

website
• Videos will be featured in an issue of Family 

Business Magazine's weekly newsletter
• Videos are hostable on client’s website
• Videos are promoted to our Transitions 

conference attendees.

Series sponsorship (five videos): $20,000

Family Business Conversations
Your designated executive thought leader sits 
with a member of the Family Business team 
for 4- to 6-minute video interviews on topics 
of interest to family business leaders and 
stakeholders. One or more interviews may be 
taped during the same production session.

Single video: $5,000

Pre-Produced Video  
Thought Leadership Projection
Provide your pre-produced videos featuring 
your thought leadership and key executives, 
and let us help distribute these to our audience 
of family business leaders and stakeholders.
• Videos are hosted on the Family Business 

website
• Videos are featured in an issue of Family 

Business Magazine's weekly newsletter

Single Video: $3,000
Multiple videos: $2,500 per video
All prices net. Editing services may be provided 
to shorten or shape videos, charged at an 
hourly rate.

VIDEOS
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Family Business Audience
Our average family business member**:
CEO/Chairman/Shareholder ................................... ....  31%
Family Business Executive/Empl/Shareholder ......29%
Family Member/Shareholder .........................................22%
Family Member/Non-Shareholder .............................. 11%
Non-Family Executive .........................................................7%

The average company owned by our reader:**
• Has $304 million in annual revenues
• Has 604 employees
• Remains majority-owned by the founding family
• Has been in the family for 3.59 generations
• Has two generations actively involved in 

management of the family enterprise
• Employs a family office:  32%

Our audience influences and approves the purchase 
of family-related services***
 Recommends Approves 
Family Business Consultants 30% 55%
Tax and Accounting 21% 35%
Estate Planning and Mgmt 42% 41%
Wealth Management 37% 38%
Family Business Education 49% 40%
Banking 28% 29%
Legal 15% 34%
Capitalization/Equity 12% 39%
Business Valuation and M&A 13% 40%

Print Distribution*
Average Distribution, 2019:  8,000 copies
Digital Edition: 2,451

Conference Attendees
Transitions, Wealth and Private Company Governance 
Summit:  1,575+ annually

Digital Family Business Audience****
Through an aggressive investment in online content 
and strong family business-oriented social media, 
Family Business experienced a 39.5%  increase in 
unique visitors in 2021.  We deliver both a strong 
“pull” audience—those family business members who 
visit and interact with our sites—and a strong “push” 
readership—those family business members who read 
our governance e-newsletters.  34% of our audience 
accesses us via mobile or tablet.

Family Business Website: 279,220 annual unique 
visitors
Family Business Newsletters: 18,728 

Digital Demographics
Age:
18-24: 16.87%
25-34: 24.99%
35-44: 16.11%
45-54: 16.40%
55-64: 14.67%
65+: 10.95%

Social Media 
27,000+ followers across all platforms—LinkedIn, 
Facebook, Twitter, delivering 150,000+ impressions a 
month.  
@FamBizMagazine    @PrivateCoDir

Gender:
Male: 48.7%
Female 51.3%

Access Points:
Desktop 55.09%
Mobile: 42.69%
Tablet: 2.22%

* Publisher’s data, based on the average circulation of the last six issues; Google 
Analytics
**Source: Family Business State of the American Family Business Survey; 
Transitions conference attendee demographics
*** Source: Family Business Flash Audience Survey, September 2016
****Source: Google Analytics

FAMILY BUSINESS DEMOGRAPHICS 
REACH: 307,526
Leaders and stakeholders of multi-generational family businesses, enterprises and 
advisers to family businesses.

With the largest and deepest reach of family businesses and enterprises in North America, 
Family Business Magazine reaches more family business members than any other media.

Family Business Magazine offers a vital and active paid print and digital edition 
circulation, a strong online readership and our renowned conferences. All members of the 
powerful global YPO/WPO Family Business Network receive Family Business Magazine as 
part of their member benefits. Our reach is amplified through an aggressive social media 

DEMOGRAPHICS
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January/February 2022
Ad Reservations: December 3, 2021
Ad Materials Deadline: December 10, 2021
Mails: January 2022

Staying Relevant: How to Keep Your 
Company Relevant for Generations
• Values + Ethics
• Branding
• Succession

Special Advertising Supplement:  
Wealth Management Services I

March/April 2022
Ad Reservations: February 25, 2022
Ad Materials Deadline: March 4, 2022
Mails: March 2022

The Wealth Issue: It's Your Money,  
Don't Screw it Up
• Wealth + Money + Philanthropy
• Are Your Family Documents in Order?

Special Advertising Supplement:  
Family Business Consultants
Bonus Distribution: Transitions Spring 2022

May/June 2022
Ad Reservations: April 22, 2022
Ad Materials Deadline: April 29, 2022
Mails: May 2022

The Storytelling Issue
• Overcoming Conflict
• Boards Behaving Badly
• Special Report: 10 Women to Watch

Special Advertising Supplement:  
Tax & Estate Planning Advisers

Bonus Distribution: The Private Company  
Governance Summit 2022

July/August 2022
Ad Reservations: June 17, 2022
Ad Materials Deadline: June 24, 2022
Mails: July 2022

The Entrepreneurship Issue
• How to Innovate in a Multigenerational 
Ecosystem
• Creating a Culture of Excellence Through 
Diversity & Inclusion
• Special Report: NextGens to Watch

Special Advertising Supplement:  
Business Valuation and M&A Consultants

September/October 2022
Ad Reservations: July 22, 2022
Ad Materials Deadline: July 29, 2022
Mails: August 2022

The Impact Issue
• The Power of Community, Local, National, 
Global
• ESG: How to Measure it's Impact
• Special Report: Family Businesses to Watch

Special Advertising Supplements:  
• Wealth Management Services II 
• Family Offices and Family Office Services

Bonus Distribution: Family Business Legacy 
&  Wealth 2022

November/December 2022
Ad Reservations: September 30, 2022
Ad Materials Deadline: October 2, 2022
Mails: November 2022

The CEO Issue
• How is Your Leadership Impacting Your 
Business?
• Inside the Lives if CEOs, Boards, Families, 
Mentors
• Special Report: CEOs to Watch
Special Advertising Supplement:  
Family Education Programs
Philanthropy Services

Bonus Distribution: Transitions Fall 2022

EDITORIAL 
CALENDAR

The Canadays 
make artisan 

snowboards so 
the rest of us 

can grab some 
freshies. CEO 

TIM CANADAY 
opens up about 
business, family 
and the perfect 

snow day.

N E V E R 
S U M M E R

NOVEMBER/ NOVEMBER/ 
DECEMBER 2021DECEMBER 2021

EXCLUSIVE  
DIVIDEND SURVEY 

Too little? Too much?

When thinking 
generationally 

breaks down

 Should you make 
ESG a policy?

28
CEOS  

TO WATCH

www.familybusinessmagazine.comwww.familybusinessmagazine.com
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Ross J. Born
CEO
Just Born Quality 
Confections

Charlotte Lamp, Ph.D.
Shareholder
Port Blakely

Drew Everett
Chairman
Bush Brothers & 
Company

Philip A. Clemens
Retired Chairman
The Clemens Family 
Corporation

Anne Eiting Klamar, M.D.
Chair of the Board
Midmark Corporation

Meghan Juday.
Chairman of the 
Board
IDEAL Industries, Inc.

Allison Parks
Family President
Laird Norton Company

Katy Wilder Schaaf, Ph.D.
Family Council Chair
E. Ritter & Company

Heidi Vermeer-Quist, Psy.D.
Shareholder
Vermeer Corporation

Howdy Holmes
President & CEO
Chelsea Milling 
Company

Jack Ouellette
Executive Chairman
American Textile 
Company, Inc.

EDITORIAL
ADVISORY 

BOARD
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Rate Card # 30  (All rates net)

2022 Display Advertising Rates

4/color rates 1x 2x 3x 4x 5x 6x
Full page $5,200 $4,735 $4640 $4,515  $4,100  
$3,900
2/3 page $4,245 $3,855 $3,660 $3,660 $3,330 $3,170 
Half page $3,490 $3,040 $2,895 $2,895 $2,750 $2,620
1/3 page $2,740 $2,495 $2,385 $2,385 $2,175  
$2,070
1/4 page $2,230 $2,045 $1,945 $1,945 $1,780  
$1,705

2/color rates 
Full page $4,820 $4,315 $4,095 $3,880 $3,705 $3,440
2/3 page $3,815 $3,435 $3,245 $3,065 $2,925 $2,790
Half page $3,070 $2,745 $2,605 $2,470 $2,350 $2,245
1/3 page $2,320 $2,070 $1,960 $1,860 $1,775  
$1,745
1/4 page $1,825 $1,530 $1,495 $1,450 $1,390 $1,315

B/W rates
Full page $4,400 $3,900 $3,670 $3,465 $3,300 $3,150
2/3 page $3,395 $3,005 $2,825 $2,645 $2,530 $2,410
Half page $2,645 $2,320 $2,180 $2,045 $1,950 $1,860
1/3 page $1,895 $1,650 $1,540 $1,435 $1,380 $1,305
1/4 page $1,400 $1,195 $1,100 $1,025 $   985 $   940

Digital & Email Advertising
Rate Card #15

Custom Webcasts: $9,000
Editorial Webcasts: $3,000 multi-sponsor 
(per sponsor, minimum of three sponsors)
E-Blasts: $3,500 per email

(Availability is limited. Volume discounts available).

Digital Advertising
Family Business Magazine website  
familybusinessmagazine.com (Rates per 30 days)

Website Super Leaderboard: $2,500 (970x90 
pixels)
ROS Leaderboard: $2,000 (728x90 pixels)
ROS Medium Rectangle: $2,000 (300x250 pixels)

Rich media available on interstitials, medium 
rectangle and leaderboard
• In-Banner Video (add $1,000)    
• Rich Media Expandables (add $1,000)

Special Digital Opportunities
Master Sponsor of Family Business Magazine’s 
Digital Edition: $2,000
(Delivered to digital subscribers and international 
members of the YPO Family Business Network, per 
issue.)

Family Business Newsletter
51 editions per year, rates per issue

Top leaderboard:  $2,500  
Leaderboard:  $2,000  
(728x90 pixels, must be a static jpg, gif or png file)

Supplied Insert Pricing 2019
Rate Card #15

2 page insert:  $3,500 12 page insert   $7,750
4 page insert:  $4,500 16 page insert:  $9,970
8 page insert:  $6,250

These are guideline prices for pre-printed inserts 
in Family Business. This assumes “normal” 
weight and size (8 ½ x 11 or less); heavier pieces, 
or unusual sizes, will be priced individually. 
Contact your advertising representative to 
discuss weight and sizing.

Pricing is for insertion in the magazine or 
insertion in the Polybag. Polybag insertions 
limited to 3 pieces per issue on a first-come, first-
served basis. 

Special insertion costs: Handwork, glue 
dotting etc., are billed at cost.

Directory of Advisers
Each issue of Family Business Magazine features our 
comprehensive directory of advisers which is also 
available in fully searchable form on our website. 
Upgrades, corporate logos, photos, and special colors 
available.

Basic directory listings: $350 per year (subscriber discount 
available!). Supplements and upgrades to basic listings 
are charged at an additional cost. 

Contact Barbara Wenger at  215-405-6072 for details.

Sponsored Native Content
Creation and distribution, newsletter and 
website. Max 1000 words.
One Newsletter issue, plus 30 days on the 
website:  $3,500  

Family Business Basics Videos
Exclusively sponsor videos in the Family 
Business Basics series for one year.  (All prices 
net)Three videos:  $15,000
Five videos:  $20,000
Ten videos:  $35,000

RATES

THE VOICE OF FAMILY COMPANIES

29

RALPH BRENNAN 
on reinventing tradition 

BOARD DYSFUNCTION
Who is ultimately responsible?

CANNABIS saves 
the Patton family farm 

NEXTGENS  
TO WATCH

Lorenzo and Lorenzo and 
Hailey TrefethenHailey Trefethen

JULY/AUGUST 2021JULY/AUGUST 2021
www.familybusinessmagazine.comwww.familybusinessmagazine.com

For the Trefethen family, life is good  For the Trefethen family, life is good  
and the wine is great. But the  and the wine is great. But the  

road to success has had its share road to success has had its share 
 of challenges (and earthquakes). of challenges (and earthquakes).

The  The  
Perfect BlendPerfect Blend
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Editorial

Amy Cosper
Editor-in-Chief
970-484-2579
amy.cosper@familybusinessmagazine.com

Barbara Spector
Editor-at-Large
215-405-6084
barbara@familybusinessmagazine.com

Peter Begalla
Conference Chairman
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